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Kenya is a diverse land of beautiful contrasts.
Under the Kenyan sun, Kenya is known for its 
lush plains, awe-inspiring mountain ranges, 
beautiful warm weather, great coastal regions and 
friendly people - a sparkle of that Kenyan magic.

To capture, convey and display this magic we 
created this dynamic logo. The Magical Kenya 
logo is synonymous with our international image 
and serves to bring every facet of this beautiful 
country to life.

Introducing the Magical 
Kenya logo
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The height of the ‘K’ is used as a measure.

*Note the two indicated start and end 
points of the x-height.

Our logo is locked together in spacing, 
size, colour and proportion and must not 
be altered.

Do not attempt to reconstruct the Magical 
Kenya logo. This page serves as a 
guideline to ensure the logo is correct.

Only official artwork may be used.

OUR MAGICAL KENYA LOGO

LOGO
Construction
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OUR MAGICAL KENYA LOGO

We must make sure there is always 
enough clear space around our logo so 
that it has enough room to breathe and be 
noticed.

The area of isolation surrounding the logo 
is the height & Width of the letter ‘K’ all the 
way around the logo.

This clear space is a minimum and more 
space should be given where possible.

LOGO
Area of isolation
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Print   C 0  M 0  Y 0  K 100
Digital   R 0  G 0  B 0   # 000000

Kenya 
Black

Pantone 

Black  C

Print   C 0  M 100  Y 100  K 5
Digital   R 219  G 0  B 28   # db001c

Kenya 
Red

Pantone 

2035 C

Print   C 100  M 0  Y 100  K 0
Digital   R 0  G 156  B 80   # 009c50

Kenya 
Green

Pantone 

7482 C

Print   C 75  M 0  Y 20  K 0
Digital   R 55  G 176  B 201   # 37b0c9

Ocean 
Blue

Pantone 

631 C

Print   C 60  M 100  Y 0  K 0
Digital   R 122  G 37  B 131   # 7a2583

Royal
Purple

Pantone 

2612 C

Print   C 0  M 90  Y 0  K 0
Digital   R 245  G 81  B 151   # f55197

Flamingo 
Pink

Pantone 

212 C

Print   C 0  M 50  Y 100  K 0
Digital   R 242  G 138  B 0   # f28a00

Sunrise 
Orange

Pantone 

144 C

OUR MAGICAL KENYA LOGO

Our logo is locked together in spacing, 
size, colour and proportion and must not 
be altered.

Do not attempt to reconstruct the Magical
Kenya logo. This page serves as a 
guideline
to ensure the logo is correct.

Only official artwork may be used.

LOGO
Full Colour
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This sections contains detailed rules and
guidelines on the various Kenya Tourism
Board logo standards.

Introducing the
Kenya Tourism
Board logo
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OUR KTB LOGO

Our logo is locked together in spacing,
size, colour and proportion and must
not be altered.

Do not attempt to reconstruct the Kenya
Tourism Board logo. This page serves as
a guideline to ensure the logo is correct.

Only official artwork may be used.

LOGO
Construction

The height of the Kenya logotype
is used as a measuring device
for construction purposes.

This height is referred to as X.
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OUR KTB LOGO

We must make sure there is always 
enough
clear space around our logo so that it has
enough room to breathe and be noticed.

The area of isolation surrounding the logo
is 1X of the height of the Kenya Tourism
Board logo type all the way around
the logo.

This clear space is a minimum and more
space should be given where possible.

LOGO
Area of isolation

Area of isolation

Area of isolation

X

X

X

X

X

The height of the Kenya logotype is used
as a measuring device for construction
purposes. This height is referred to as X.
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OUR KTB LOGO

The primary brand colours consist of
Kenya dark red (Pantone 188C), Kenya
black (Pantone Black) and Kenya sand
(Pantone 726C).

Only the established brand colours
and their respective colour breakdowns
may be used. This will ensure that the
brand colours match across different
communication formats and materials.

Always refer to Pantone swatches
to ensure colour accuracy.

LOGO
Full Colour

Print    C 0  M 97  Y 100  K 50
Digital R 121  G 36  B 46   # 79242e

Kenya 
Dark Red

Pantone 

188 C

Print    C 0  M 0  Y 0  K 100
Digital  R 0  G 0  B 0   # 000000

Kenya 
Black

Pantone 

Black  C

Print    C 0  M 20  Y 40  K 15
Digital  R 226  G 193  B 159   # e2c19f

Kenya 
Sand

Pantone 

726 C
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This sections contains detailed rules and
guidelines on how to co-brand the Kenya 
Tourism Board logo along side the Magical 
Kenya logo.

CO-BRANDING
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CO-BRANDING

The Kenya Tourism Board logo and the 
Magical Kenya logo are designed to 
maintain an optical balance, sharing an 
equal 50/50 relationship in size.

To ensure consistency, a square box is 
drawn around the letter “K” in the Magical 
Kenya logo. This square serves as a 
guide to measure the distance between 
the two logos, with a black line used as a 
separator for a clean and distinct visual 
break.

The same square is also applied to 
determine the clear space around both 
logos, ensuring ample breathing room and 
enhancing their visibility and prominence.

This clear space is a minimum and more
space should be given where possible.

CO-BRANDING
Equal weighting 
(50/50)
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CO-BRANDING

Our logos are locked together in spacing, 
size, colour and proportion and must not 
be altered.

Do not attempt to reconstruct the logos. 
This page serves as a guideline to ensure 
the logos are correct.

Only official artwork may be used.

LOGOS
Full Colour
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CO-BRANDING

The logos can appear as full colour 
reversal on a black background.

Do not attempt to reconstruct the logos. 
This page serves as a guideline to ensure 
the logos are correct.

Only official artwork may be used.

LOGOS
Full colour on black
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CO-BRANDING

Wherever the logos are used on an image 
background, they must always stand out 
clearly.

When the logos appear in full colour on 
an image, make sure the background 
does not clash or affect the legibility of 
the logos. Make sure the background has 
enough contrast to the logos, and it is 
uniform, clear and not overly busy.

For busier backgrounds the white logo can 
be used to stand out better.

Remember to adhere to the clear space 
area around the logos.

Do not attempt to reconstruct the logos. 
This page serves as a guideline to ensure 
the logos are correct.

Only official artwork may be used.

LOGOS
Full/single colour 
on image
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CO-BRANDING

The logo can appear as a single colour in 
Kenya Red and Kenya Green, including 
reversal, when required.

Do not attempt to reconstruct the Magical 
Kenya logo. This page serves as a 
guideline to ensure the logo is correct.

Only official artwork may be used.

LOGOS
Single colour
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CO-BRANDING

The logos can appear as a single colour in 
Black and White, including reversal, when 
required.

Do not attempt to reconstruct the logos. 
This page serves as a guideline to ensure 
the logos are correct.

Only official artwork may be used.

LOGOS
Single colour black 
& white
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1.

3.

5.

7.

2.

4.

6.

8.

KENYA 
Tourism BoardKenya Magical

CO-BRANDING

Do not alter the logos in any way 
whatsoever.
1. Do not swop any of the colours around.
2. Do not change the size relationship of the 

icon and type.
3. Do not change the typeface.
4. Do not squash the logos.
5. Do not lose any of the elements.
6. Do not swop the icon and type around.
7. Do not reverse the full colour logos as is.
8. Do not place the full colour logs on a 

clashing background.

Only official artwork may be used.

LOGOS
Do’s and Don’ts
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OUR FONTS

Fonts
The brand primarily uses the Helvetica 
Neue font family to maintain a clean, 
modern, and consistent visual identity. 
However, creative flexibility is permitted 
to incorporate more expressive fonts for 
headlines, provided they align with the 
tone and objectives of specific campaigns. 

This approach allows for an added layer 
of creativity and dynamism while ensuring 
the overall brand integrity is preserved.

Helvetica Neue

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

0 1 2 3 4 5 6 7 8 9

0 1 2 3 4 5 6 7 8 9

a b c d e f g h i j k l m n o p q r s t u v w x y z
C O N D E N S E D  B O L D

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z

C O N D E N S E D  B L A C K

0 1 2 3 4 5 6 7 8 9

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z

U LT R A L I G H T

0 1 2 3 4 5 6 7 8 9

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z

U LT R A L I G H T  I TA L I C

0 1 2 3 4 5 6 7 8 9

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z

T H I N

0 1 2 3 4 5 6 7 8 9

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z

T H I N  I TA L I C

0 1 2 3 4 5 6 7 8 9

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z

L I G H T

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

0 1 2 3 4 5 6 7 8 9

0 1 2 3 4 5 6 7 8 9

a b c d e f g h i j k l m n o p q r s t u v w x y z
L I G H T  I TA L I C

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z

R E G U L A R

0 1 2 3 4 5 6 7 8 9

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z

I TA L I C

0 1 2 3 4 5 6 7 8 9

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z

M E D I U M

0 1 2 3 4 5 6 7 8 9

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z

M E D I U M  I TA L I C

0 1 2 3 4 5 6 7 8 9

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z

B O L D

0 1 2 3 4 5 6 7 8 9

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z

B O L D  I TA L I C
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Headline
Sub Headline

Headline
Sub Headline

Headline
Sub Headline

LOGO APPLICATION

Creative flexibility is permitted to 
incorporate more expressive fonts for 
headlines, provided they align with the tone 
and objectives of specific campaigns. 

This approach allows for an added layer of 
creativity and dynamism while ensuring the 
overall brand integrity is preserved.

Creative 
Typography
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LOGO APPLICATION
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LOGO APPLICATION

EXAMPLE
This page illustrates a typical layout of an 
A-format.

The positioning and sizing of the various 
elements are determined by the content.
Other design permutations are permissible 
dependent on the message and content 
required.

TOP LEFT CENTERED
LOGO 
APPLICATION 
A-format

Headline
Sub Headline

Headline
Sub Headline



22

Headline
Sub Headline

Headline
Sub Headline

Headline
Sub Headline

Headline
Sub Headline

LOGO APPLICATION

EXAMPLE
This page illustrates a typical layout of 
different social media orientations.

The positioning and sizing of the various 
elements are determined by the content.
Other design permutations are permissible 
dependent on the message and content 
required.

LOGO 
APPLICATION 
Social Media
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Headline
Sub Headline

Partner
Logo

Partner
Logo

Headline
Sub Headline

Partner
Logo

Partner
Logo

LOGO APPLICATION

EXAMPLE
This page illustrates the placement of the 
Sponsor/Partner logos at the top.

The positioning and sizing of the various 
elements are determined by the content.
Other design permutations are permissible 
dependent on the message and content 
required.

LOGO 
APPLICATION 
Sponsor/Partner 
Logos
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LOGO APPLICATION

EXAMPLE
This page illustrates the placement of the 
Sponsor/Partner logos at the bottom.

The positioning and sizing of the various 
elements are determined by the content.
Other design permutations are permissible 
dependent on the message and content 
required.

LOGO 
APPLICATION 
Sponsor/Partner 
LogosHeadline

Sub Headline

Partner
Logo

Partner
Logo

Headline
Sub Headline

Partner
Logo

Partner
Logo
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LOGO APPLICATION

Creative typography for headlines may be 
utilized when it aligns with the tone and 
objectives of a specific campaign, adding 
a touch of creativity and energy where 
appropriate.

Creative 
Typography

KENYA
Sub Headline

KENYA
Sub Headline

KENYA
Sub Headline
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LOGO APPLICATION

EXAMPLE
This page illustrates a typical logo 
placement on a Golf shirt.

The positioning and sizing of the logo is 
predetermined.

Other design permutations and special 
finishes are permissible, e.g using design 
elements to further enhance the branding.

LOGO 
APPLICATION
Golf shirt



27

LOGO APPLICATION

EXAMPLE
This page illustrates a typical logo 
placement on a T-shirt.

The positioning and sizing of the logo is 
predetermined.

Other design permutations and special 
finishes are permissible, e.g using design 
elements to further enhance the branding.

LOGO 
APPLICATION
T-shirt
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LOGO APPLICATION

EXAMPLE
This page illustrates a typical logo 
placement on a Cap.

The positioning and sizing of the logo is 
predetermined.

Other design permutations and special 
finishes are permissible, e.g using design 
elements to further enhance the branding.

LOGO 
APPLICATION
Cap
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LOGO APPLICATION

EXAMPLE
This page illustrates a typical logo 
placement on a sunvisor.

The positioning and sizing of the logo is 
predetermined.

LOGO 
APPLICATION
Sunvisor
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LOGO APPLICATION

EXAMPLE
This page illustrates a typical logo 
placement on a vehicle.

The positioning and sizing of the logo is 
predetermined.

LOGO 
APPLICATION
Vehicle livery
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LOGO APPLICATION

EXAMPLE
This page illustrates typical layouts of 
signage.

Note: In extreme cases, for televised 
sponsored events where maximum visibilty 
and impact of the Magical Kenya logo  & 
KTB logo is essential, the icons and type 
can be separated. In this application it is 
recommended to use only the logotype.

LOGO 
APPLICATION
Sponsorship



32

LOGO APPLICATION

EXAMPLE
This page illustrates typical layouts of 
signage.

Note: In extreme cases, for televised 
sponsored events where maximum visibilty 
and impact of the Magical Kenya logo  & 
KTB logo is essential, the icons and type 
can be separated. In this application it is 
recommended to use only the logotype.

LOGO 
APPLICATION
Sponsorship

6/1 metres

12/1 metres

22.5/1 metres
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LOGO APPLICATION

EXAMPLE
This page illustrates the standard layout 
of a letterhead, utilising the 50/50 logo 
relationship.

The positioning and sizing of the various 
elements are predetermined.

Maintain the specified logo relationship.

LOGO 
APPLICATION
Letterhead

Met unt. Et alit aliquib usdanda alia dolupistia que et dolendis dipit remperoriat. La volorro dolorepta quaspie ndenis 
elit, nobit accatiati ipsamus esti volupta tessus enisquas es aut et, sitatur, sincilis rem aut quatessi cus con expliqui 
dolut accatias repta dolorerspe autem corerem repti cusapis serrovit harum nonsequias es ex expel im que sum adi 
demque ex et alit imet vellessunt facimenit dolutem porrunt, cupitiis restiorum renihicae es veliquuntur molectia 
quam ratibus et estorio nsequae et expella borerepedias et officat inveliam et et fuga. Ferit quaecero esti reius cum 
fugiae alit imet elto Genimus.

Onsenimodis sam, omniti beat quatur re seque in nis que oditiorumet doluptu restion eaque num aut dolo quam 
volorum lignam cus cus. Ut hit, ut etus et omnient porionecae laccus aliquae sit quibea necte nones natquat venihil 
liquaer esedias alitatur adictem perehen dernatur aliquas accae nonsequi dia similicia quas ut resequi doluptum 
quam et acienim usanis as non niassus, cus molores simagnam et rerum res doluptis remquiam, utem ium quam, 
ommod eario endamendia con cupta nobit esto teceperio volestio. Ut hit, ut etus et omnient porionecae laccus 
aliquae sit quibea necte nones natquat venihil liquaer esedias alitatur adictem perehen dernatur aliquas accae 
nonsequi dia similicia quas ut resequi doluptum quam et acienim usanis as non niassus, cus molores simagnam et 
rerum res doluptis remquiam, utem ium quam, ommod eario endamendia con cupta nobit esto teceperio volestio. 

Os quat quatistin cum, idelent que platem quunt dignati vellaut quas dolo coriost rumquas pernatu stibust, ero tem 
nis erchillest hiliassequo veristis estotat aut perumqu iandicient quibus et que consectio. Namus doluptate 
vendestios aut aut veniassit rehendit fugiae vel ipsae landam quam quuntibus. venihil liquaer esedias alitatur 
adictem perehen dernatur aliquas accae nonsequi.

Yours sincerely 

A Nother

Job Title

Kenya Re-Towers, Ragati Road Upper Hill, Nairobi, Kenya  T +254 20 2711262 magicalkenya.com

22 April 2009

Dear Mr Other 

Subject heading goes here
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LOGO APPLICATION

EXAMPLE
This page illustrates a typical layout
of a business card with image, utilising the 
50/50 logo relationship.

The positioning and sizing of the various 
elements are predetermined.

The image may change to suit specific 
requirements.

Maintain the specified logo relationship.

LOGO 
APPLICATION
Business Cards

Jane Doe
Director of Marketing

Kenya Re-Towers, 
Ragati Road Upper Hill, 
Nairobi, Kenya

T +254 20 2711262
DL +254 20 274 9126
C +254 722 464 221   
E jacinta@ktb.go.ke 

magicalkenya.com

29mm 32mm

10mm

5mm

7.5mm

7.5mm

30mm7.5mm
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56mm

Centered

15mm

Jane Doe
Director of Marketing

Kenya Re-Towers, 
Ragati Road Upper Hill, 
Nairobi, Kenya

T +254 20 2711262
DL +254 20 274 9126
C +254 722 464 221   
E jacinta@ktb.go.ke 

magicalkenya.com

29mm 32mm

10mm

5mm

7.5mm

LOGO APPLICATION

EXAMPLE
This page illustrates a typical layout of a 
co-branded business card.

The positioning and sizing of the various 
elements are predetermined.

Maintain the specified logo relationship.

LOGO 
APPLICATION
Business Cards
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LOGO APPLICATION

EXAMPLE
This page illustrates a typical layout of a 
powerpoint presentation.

POWERPOINT
PRESENTATION



37

LOGO APPLICATION

EXAMPLE
This page illustrates a typical layout of a 
media banner.

Maintain the specified logo relationship.

LOGO 
APPLICATION
Media Banner

100mm

200mm

300mm

400mm

500mm

600mm

700mm

800mm

900mm

1000mm

1100mm

1200mm

1300mm

1400mm

1500mm

1600mm

1700mm

1800mm

1900mm

2000mm

2100mm

2200mm

0mm
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LOGO APPLICATION

EXAMPLE
This page illustrates a typical layout of a 
coaster.

LOGO 
APPLICATION
Coaster
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LOGO APPLICATION

EXAMPLE
This page illustrates a typical layout of a 
lanyard.

LOGO 
APPLICATION
Lanyard
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GIFT CARD

LOGO APPLICATION

EXAMPLE
This page illustrates a typical layout of a 
gift card.

LOGO 
APPLICATION
Gift Card
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LOGO APPLICATION

EXAMPLE
This page illustrates a typical layout of a 
gazebo.

LOGO 
APPLICATION
Gazebo


